
The High Court’s View: Looking Beyond the Surface
Justice Senthilkumar Ramamoorthy, who presided over
the case, made an important observation. The court
wasn’t asked to decide whether SILVERMEDAL was
deceptively similar to GOLDMEDAL in a binary yes-or-no
format. Rather, the issue was about ensuring that the
Deputy Registrar’s decision would not prejudice
Goldmedal in any future legal proceedings related to its
trademark.
The court acknowledged that prior use, reputation, and
consumer perception are complex matters that may not
be fully determined at the registration stage. It agreed
that the Registrar’s earlier observations could potentially
harm Goldmedal’s interests down the line, especially if
they were treated as final findings of fact.

The Outcome: A Nuanced Win
While the High Court did not overturn the trademark
registration decision, it did something far more valuable
for Goldmedal: it clarified that the Registrar’s
observations would not bind or prejudice the company in
any future litigation. This subtle but powerful clarification
ensures that Goldmedal’s legal arsenal remains intact,
preserving their right to assert their brand identity in
other forums.

Conclusion: When Metals Clash, Markets Listen
This case underscores how even seemingly
straightforward trademark disputes require a delicate
balancing of prior use, consumer confusion, and brand
legacy. The Goldmedal vs. Silvermedal face-off is not
just a legal skirmish—it’s a reminder that in the crowded
marketplace of ideas and innovation, the sparkle of a
brand is often won not just in the marketplace, but in the
courtroom too.
More than anything, this legal episode serves as a
cautionary tale for businesses that names are never “just
names.” In the end, while the court didn’t rewrite the
record books, it left the door wide open for future
arguments and laid a strong foundation for Goldmedal to
defend its golden glow—perhaps proving once again that
in the realm of trademarks, it’s not just about who came
first, but who stayed consistent, stood their ground, and
told the better story.
Because in today’s economy, your name isn’t just a label
—it’s your legacy.

 Goldmedal vs. S. Lal Singh : A Trademark Duel at the
Madras High Court

Introduction- In the buzzing world of brand battles and
courtroom drama, the recent trademark dispute between
Goldmedal Electricals and Public Electricals reads almost like a
modern fable—where two shiny metals clashed, not in a
foundry, but in the hallowed halls of the Madras High Court. At
the heart of the case was a deceptively simple question: can
gold and silver truly be mistaken for one another?

The Origins of a Trademark Tangle
The story begins with Goldmedal Electricals Pvt. Ltd., a well-
established player in the electrical goods market since 1987.
Their application to register the mark GOLDMEDAL CAB was
met with resistance—not from a giant, but from Mr. S. Lal
Singh, proprietor of Public Electricals, who owns the brand
SILVERMEDAL.
Mr. Singh argued that Goldmedal’s mark could cause confusion
among consumers who might associate the two metal-themed
brands. According to him, the term "medal" was the common
thread that would mislead the average buyer. To him, it wasn’t
about the karats—it was about the confusion.
The Trademark Registrar’s Verdict
The Deputy Registrar of Trademarks was not convinced by Mr.
Singh’s claims. After reviewing the application and opposition,
the Registrar ruled that GOLDMEDAL and SILVERMEDAL
were not deceptively similar, and dismissed the opposition. The
ruling relied on the assumption that consumers could clearly
distinguish between the two brands.
However, this wasn’t the end of the road. Goldmedal Electricals
took the matter to the Madras High Court—not to oppose the
ruling, but to challenge the reasoning behind it and protect its
legacy.

A Legal Legacy and the Quest for Clarification
In its appeal, Goldmedal brought historical receipts to the
courtroom—one dating as far back as 1987, issued by Bright
Electricals, the company’s predecessor. This move was not
merely symbolic; it was strategic. The company aimed to
establish not only usage, but prior and continuous usage—an
important factor under the Trade Marks Act, 1999.
The appeal also cited a 2022 judgment in which a permanent
injunction had been granted against the use of SILVERMEDAL
for wires and cables, further supporting Goldmedal’s claim of
exclusive right and commercial recognition.
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